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Each year, 2,500 global leaders congregate in Davos, Switzerland for
the World Economic Forum’s annual meeting in order to set priorities
for improving the state of the world through public-private
cooperation. This year, the Forum’s primary focus was the Fourth
Industrial Revolution – i.e. the transformative power of modern
technology.
As in previous years, women composed just a small number of World
Economic Forum (WEF) attendees and participants, a total of 18
percent – a fact that brought frustration to some, including
Sheryl Sandberg, the COO of Facebook and author of bestseller
“Lean In”. Sandberg pointed out in her WEF address that “men still
run the world – and it’s not going that well.”
Fortunately, the lack of female representation didn’t stop gender
equality from being a popular topic in Davos this year. One big
agenda item this year was the exclusion of women from the
technological revolution. For example, there are currently 200
million more men with access to the internet than women. And in many
countries, there is also a gender gap in phone ownership, which is
sometimes as wide as 45 percent, as is the case in Niger. This digital
divide means that many women are facing barriers to employment,
education, health and independence.

1
is the percentage point by which the
number of women participants at
WEF increased between 2015 and
2016

4%
of S&P 500 companies have a
woman chief executive

50%
of countries have had a female head
of state in the past

Another way WEF addressed gender equality this year was through
an event hosted by HeForShe, a United Nations gender equality
campaign – of which Tupperware Brands is proud to be a key partner
– that encourages men to participate in the movement for women’s
empowerment. At the event, actress and UN Goodwill Ambassador
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Emma Watson announced the next steps of HeForShe – namely,
to engage businesses, governments and universities to make
“concrete commitments to gender equality.” Watson also moderated a
panel on how the private sector can support the push for gender
equality, during which several CEO's of global corporations released
the first HeForShe Parity Report. This report provides data on four
metrics at each of the ten companies: the share of women in their
companies, the percentage of women in senior leadership roles, the
percentage of female board representation and the percentage of
female new hires. Tupperware Brands CEO Rick Goings was one of
the corporate leaders who participated – alongside other global
companies like Barclays, Twitter and Unilever.

Tupperware Brands Chairman and CEO Rick Goings participates in a panel at
the UN Women’s HeForShe event at the World Economic Forum 2016
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Deloitte CEO Cathy Engelb ert
is optimistic ab out gender
equality at Davos
*photo from Deloitte.com

Cathy Engelbert is the chief
executive officer of professional
services company Deloitte – and a
30-year veteran of the firm. As one
of only a handful of women chief
executives and a WEF attendee,
Engelbert provided interesting
insights in an interview with
FORTUNE Magazine this month.
She describes her optimism
regarding gender equality at Davos,
pointing out that the younger
generation of Forum attendees
include as many women as men.
Engelbert, who is #21 on Fortune’s
list of Most Powerful Women, is
adamant that women can have it all
– but she stresses the key is to not
let anyone else define what “having
it all” means to you. For Engelbert,
this doesn’t mean balancing work
and family; rather, it’s about
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Many other global leaders expressed their commitment to empowering
women at Davos. One of the highlights was a continued crusade for
gender equality led by Canadian Prime Minister Justin Trudeau. He
delivered an inspiring speech at a session on gender parity where he
declared that while he’s working to ensure gender equality in Canada,
he’s also working to make sure he raises his sons to be feminists.

integrating work and family while
also ensuring she has time for her
own well-being before switching
her attention to others – or in her
words: “put on your oxygen mask
before helping your children.”

Tupperware Brands is excited by the conversations on gender
equality that took place at the World Economic Forum this year and
honored to be a part of the global dialogue.

Dr. Mona Hanna-Attisha has a Plan to Save Flint, Michigan
Flint, Mich. is currently experiencing a water crisis due to drinking
water contaminated with lead – the result of corrosive water from the
Flint River causing lead in old pipes to enter the water supply. As the
whistleblower behind this public health crisis, Dr. Mona Hanna-Attisha
is now developing intervention strategies for children who have been
poisoned by the city’s water. In an interview with Elle this month,
Hanna-Attisha describes the ongoing crisis and discusses what it’s
like to be a woman in her field. When speaking about how she’s
become a role model for girls in her community, Hanna-Attisha states,
“They see that here is a woman who used her brain and used her
voice to advocate for her community. If this can create another
strong, stubborn woman who's willing to fight for injustices, then it has
all been worth it.” (via Elle)
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Tiffany & Co. is working to
protect coral reefs

Anisa Kamadoli Costa
pdfcrowd.com

Leads Sustainability Efforts
at Tiffany & Co.
Women Politicians in Saudi Arabia Fight for a Seat at the Table
After historic elections in January that allowed women in Saudi Arabia
to vote and run for office for the first time, the conservative country is
now determining the appropriate role for female political leaders –
most importantly, where they should sit. Following the elections, when
several female elected officials attempted to sit in the council at the
same table as their male counterparts, the men protested, claiming
that mixed-gender meetings are against Islamic law. In a country
where men and women are typically segregated in restaurants,
schools and workplaces, this issue presents a complicated challenge.
(via Voice of America)

UK Government Works to Address the Gender Pay Gap

A new rule in the UK will help close
the gender pay gap
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This month, the UK
government
announced a new
effort to close the
country’s 20 percent
pay difference between
men and women. This
new tactic requires
employers with more
than 250 workers to
publicly disclose
information on pay
rates for their male and

Anisa Kamadoli Costa holds not
just one, but two of the most
important roles at leading
international jewelry retailer Tiffany
& Co., as both Chief Sustainability
Officer and Chairman and
President of the Tiffany & Co.
Foundation. This month, Kamadoli
Costa was interviewed by Forbes
on her dual roles and how she’s
leading the charge to make Tiffany
& Co. a leader in sustainable
luxury. One important item on her
sustainability agenda? “Oceans!”
she declared. Both the company
and the foundation work to protect
coral reefs in the world’s oceans
through a commitment to eliminate
coral from jewelry products and
awarding grants to nonprofits that
protect coral through research,
education and the creation of
protected areas. (via Forbes)

Talbot’s and Oprah
Magazine Provide
Professional Attire to
Women in Need
pdfcrowd.com

the gender pay gap

female employees –
data that will then be
available to the public in a searchable database. Expressing her
admiration for the new rule, Global Chair of the 30% Club, Brenda
Trenowden, claimed this new effort will catalyze progress, stating, “We
firmly believe in the adage that ‘what gets measured gets managed.'”
(via Fortune)

This month, women’s apparel
company Talbot’s and Oprah
Magazine announced a partnership
with Dress for Success, a nonprofit
organization that collects and
distributes new and gently worn
professional attire to women in
need in order to help them secure
employment opportunities. The
partnership centers on a spring
collection of women’s apparel,
designed by O Magazine, which will
be sold at Talbot’s stores, with 30
percent of all proceeds donated to
Dress for Success. The pieces in
the collection, which come in petite
and plus sizing, include necklaces,
button-down shirts, dresses,
scarves and more. (via Huffington
Post)

Target Australia Celebrates
Women’s Bodies in All
Shapes and Sizes
The Australian arm of global
discount retailer Target is using its
advertising to empower women by
celebrating the diversity of women’s
bodies and promoting healthy body
images. Before Valentine’s Day, the
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retailer posted advertisements for
their lingerie line, featuring women
with a variety of bodies that went
through little or no retouching. (via
SheKnows)

Tupperware Brands Chairman and CEO Rick Goings speaks at the Women
in the Knowledge and Innovation Economy International Meeting

In late January, Chairman and CEO of Tupperware Brands Rick
Goings attended the Women in the Knowledge and Innovation
Economy International Meeting in Yucatán, Merida. The objective of
the meeting was to focus on the construction and promotion of a
gender agenda through the formulation of proposals on the new
challenges and opportunities for women around the globe, in the
framework of the centenary of the First Feminist Congress of Mexico.
Goings gave a keynote address at the conference to talk about
women’s empowerment, emphasizing the need for education and
equal rights for women. As part of his talk, he reinforced Tupperware
Brands’ business purpose of empowering women through confidence,
therefore enabling their financial independence through opportunity,
support and relationships.
The call to action for the audience was to jump in and make equality
for women a reality, noting “Women helping other women is a
powerful force.” Goings shared his belief that “Tomorrow’s
prosperity is in the hands of companies, governments and society atlarge.” He drove home the point that we are all stakeholders in
gender equality, and it’s up to the leaders – who are at this point, a
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male majority – to put words into action and to do it.

Tupperware Brands Woman of the Month

Lourdes (Lulu) Plaisant, Vice
President of Marketing at
Tupperware Brands
Mexico

This month’s Tupperware Woman of the Month is Lourdes (Lulu)
Plaisant, who joined Tupperware Brands more than 15 years ago in
the merchandising department. As Vice President of Marketing at
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Tupperware Brands Mexico, Lulu oversees product, merchandising,
promotions, communications and brand expansion in the region. We
asked Lulu to talk about women’s economic empowerment and her
hopes for gender equality in the future.
1. How long have you worked for Tupperware Brands? Can you
share a little about your role?
I've been working for Tupperware Brands for 16 years. I am the leader
of marketing, and my core responsibilities include creating strategies,
promotions and tools for our salesforce to help them achieve their
goals by showcasing the innovation in our products and enabling them
to communicate this innovation and the purpose of our company,
through both print and social media. Our strategies aim to achieve key
performance indicators (KPI's) for our plan as well as earnings.
2. Tell us about your relationship with UN Women (ONU Mujeres
Mexico) and how Tupperware Brands Mexico is working with
the organization to further women’s economic empowerment.
The objective of Tupperware Brands is to change people’s lives. Last
year we celebrated the signing of an agreement with UN Women to
promote gender equality and women’s empowerment through an
action program based on the UN Women’s 7 principles. Because as
we know – when a woman feels empowered, her life changes, her
family life changes and society is also impacted in positive ways.
3. One of the big topics at the World Economic Forum this year
was the issue of gender equality and how to resolve it. What is
your hope for the future of equality for women?
In Tupperware Mexico we have a high percentage of women in
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directive and decision making jobs. This is also a part of the HeForShe
program, which is led by UN Women and promotes gender equality.
Events have been held here in Mexico where both the associates and
the salesforce have electronically signed a compromise of equal
opportunity and recognition, and every 25th day of the month is
"Orange Day" where we all come dressed with an orange shirt,
representing a movement to end violence against women. Every day
we need to work to educate on this subject so that all of the future
generations can achieve real gender equality.
4. What has been your favorite work experience since joining
Tupperware Brands?
Every year has been special and filled with many experiences, but one
of the projects that I have enjoyed participating in the most is GPS
because it meant taking back our sales system, seeing what we could
do to enhance it and being able to meet people from all over the world
that are part of the project.

Help Us Make Waves – A Call for Ideas!
Thanks for reading our monthly newsletter! Now, we’d love for you to
share your thoughts. In the next issue, we’ll be recapping International
Women’s Day around the world. How did you commemorate the day?
Did your workplace do anything special? Were there any interesting
events in your local community? We’ll feature some of your answers in
the next issue. Send your responses to WMW@tupperware.com.
Power the wave: Use the social media buttons at the bottom of
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this email to share the newsletter with others who want to
further the women’s empowerment movement!
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