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Despite the glitz and glam that is often associated with being a leading lady, as is the
case in most industries, gender inequality is pervasive in the entertainment world.
There is a wide gender pay gap, fewer women than men hold top leadership roles and
women are recognized less often for their contributions and accomplishments. Over the
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past few months, many of Hollywood’s most influential women have taken on a new role
as gender equality advocates, using their status to speak out on the need for change
both inside and outside the industry. Last year, the US Equal Employment Opportunity
Commission began an investigation into the lack of women directors in Hollywood and
as recently as February, The New York Times published a feature story about the
obstacles faced by women and minorities in Hollywood, which included interviews with
some of Hollywood’s most powerful women: Mindy Kaling, Julia Roberts, America
Ferrara, Eva Longoria and Teyonah Parris.
As the conversation about gender inequality continues, women in the industry are
increasingly taking matters into their own hands. A number of actresses, musicians,
directors and producers have given interviews on the importance of equality and their
point of view on the issues – from Jessica Chastain to Lisa Kudrow to Nancy Meyers to
Jennifer Lawrence. Many men have also chimed in, including Liam Hemsworth, Bradley
Cooper and Paul Feig, to support gender equality in the form of more opportunities for
women and equal pay.

co-leading character.

9%
of 2015’s top 250 movies were
directed by women.

100%
of film studio CEOs are male.

Not only are women leading the equality conversation, but they are also starting their
own production companies with the clear aim of creating opportunities for other women.
Comedian and director Elizabeth Banks launched a new site this month, WhoHaHa,
which provides a platform for up-and-coming women comedians. In a recent interview,
Banks reflected on her own experience as an aspiring comedian: "I was told growing
up, ‘The world is your oyster and you can be whatever you want.' The fact of the matter
is, that is empirically untrue for most women. We need those barriers to be broken
down by young people, as well as us seasoned pros."
Academy Award-winning actress and producer Reese Witherspoon is also using her
rank as a seasoned professional to help other women advance. Her new independent
production company, Pacific Standard, is on a mission to produce films that feature
complex and original female leads. In a recent interview, Witherspoon described her
goal: “I’m on the crusade to find a dynamic, female character, whether she’s likable or
not. Likable puts women in a very small box.” The company is now working on 26
projects featuring women in a variety of roles, including “judges, criminals, warrior
princesses and Wall Street traders.”

Priyanka Chopra
* photo credit:Twitter
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Finally, the European Women’s Audiovisual Network and Women in Motion – two
groups that promote women in the film industry – will team up this year to enrich
programming at the 2016 Cannes Film Festival, ensuring increased presence of
women at the event. The festival has been criticized in recent years for its
underrepresentation of women directors – and for outdated rules requiring women to
wear high heels on the red carpet. The partnership between the two organizations, now
in its second year, will include a series of talks with high-profile talent and industry
executives. Last year, inspiring women such as Isabella Rossellini, Salma Hayek and
Isabelle Huppert participated in the conversations. Partly due to the influence of groups
such as these, the film festival will present two new awards this year at the Presidential
Dinner – one that will honor a woman for her lasting contribution to cinema and another
that will honor rising female talent.
As the movement continues to progress, we are excited to see the changes taking
place from Hollywood to Bollywood and beyond!

Thanks for reading our monthly newsletter! We’d love to hear your thoughts. In the
next issue, we’ll be highlighting young women entrepreneurs. Is there a woman you
would like to see featured? We’ll include some of your answers in the next issue. Send
your responses to WMW@tupperware.com .

Power the Wave: Use the social media buttons below to share the newsletter with
others who want to further the women’s empowerment movement!
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Priyanka Chopra is one of the few
Bollywood actresses to also
achieve success in Hollywood.
After winning the Miss World
pageant in 2000 and taking the
Indian film scene by storm, last
year she became the first South
Asian woman to headline an
American network series, as the
star of ABC’s Quantico.
Chopra uses her fame as a
platform for speaking out on behalf
of feminism and gender equality.
In 2014, she authored an opinion
piece in The New York Times on
the importance of educating girls
to unlock their full potential, while
also acknowledging that efforts to
empower girls require
participation from governments,
nonprofits, corporations and
communities. At the same time,
Chopra points out, it is possible
for one individual to make a
meaningful difference in the life of
a girl: “Donate your time to an
organization that works with girls,
or mentor a girl. Teach English
and life skills to underprivileged
girls. Use your professional skills
— in marketing, in finance, in your
area of expertise — to help
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nonprofit organizations create
viable, sustainable programs. Find
what works for you, what calls out
to you, and then get out there and
do something."

Coca-Cola brings economic
empowerment to 1.2 million
women entrepreneurs in six
years

In April, the U.S. commemorated Equal Pay Day

US commemorates Equal Pay Day

On April 12, the United States officially recognized Equal Pay Day, an awareness
day meant to generate discussion about the national gender pay gap. Equal Pay Day
is held on April 12 to recognize how far into the next year the average woman has to
work to in order to make the same amount of money that her male counterpart made
in the previous year. To generate additional awareness, the National Partnership for
Women & Families released a study on April 11 that highlighted the fact that women
in the US collectively lose $500 billion each year due to the gender pay gap. AfricanAmerican and Latina women are hit the hardest by the gap – while the average for all
women is 79 cents for each dollar a man makes. The averages for African-American
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million women with their
b usiness skills training

The Coca-Cola Company’s 5x20
initiative aims to economically
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women is 79 cents for each dollar a man makes. The averages for African-American
women and Latina women are only 60 cents and 55 cents respectively. (via The Hill)
International Women of Courage Award recognizes women from 14 countries

On March 29, US Secretary of State John Kerry honored women from Bangladesh,
Belize, China, France, Guatemala, Iraq, Malaysia, Mauritania, Russia, Slovakia,
Sudan, Tanzania, Thailand and Yemen with the International Women of Courage
Award. This annual award, established in 2007 by the US Department of State,
provides recognition to women around the world who have shown “exceptional
courage and leadership in advocating for human rights, women’s equality and social
progress, often at great personal risk.” This year’s winners include Awadeya
Mahmoud, a Sudanese woman who was displaced due to conflict. Twenty-five years
ago she became a roadside tea seller in order to support her family, later founding
the Women’s Food and Tea Sellers’ Cooperative and the Women’s Multi-Purpose
Cooperative for Khartoum State, which represents 8,000 women who rely on tea
selling to survive. Another winner, Ni Yulan, is a legal rights lawyer in China who has
been fighting on behalf of Chinese citizens, despite being arrested and imprisoned
twice. Guatemala’s Thelma Aldana was also honored with the award. Aldana started
her career as a janitor in a local family court before attending law school and quickly
moving up the ranks to become the only woman magistrate of the Supreme Court of
Justice. After becoming the attorney general of Guatemala, Aldana swiftly filed
corruption charges against the president who appointed her and has become a
tireless anti-corruption advocate. (via Voice of America)

Sesame Street premiers first Afghan Muppet to serve as a role model for girls

This month, children’s television show “Sesame Street” announced the arrival of its
first Afghan Muppet, Zari, who will appear in the Afghan version of the show. Zari, who
is played by a local Afghan performer, is an excitable six-year-old who will provide
lessons on girls’ empowerment, health and emotional well-being. The executive vice
president of global impact and philanthropy for Sesame Workshop described the
importance of having a character like Zari: “It’s a way of making sure we are not just
teaching but we are modeling, which is very powerful. […] We know children learn
best when they can identify themselves with characters on the screen.” (via The New
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initiative aims to economically
empower 5 million women around
the company’s value chain by
2020 – including farmers,
artisans, retailers and distributors
– by providing business skills
training. To date, the company has
made significant progress,
reaching more than 1.2 million
women in 60 countries over the
past five years. (via BusinessWire)

SK-II stands up for China’s
“leftover women”
In China, the term “sheng nu,”
which translates to “leftover
woman,” is used to describe a
woman who is over age 25 and not
married. In a new video by skin care
brand SK-II, “Market Marriage
Takeover,” the company tackles
marriage-related societal
pressures by conducting emotional
interviews with “leftover women” as
well as their parents, who speak
openly about their disappointment
in having an unmarried daughter.
SK-II helped the daughters arrange
an exhibition at a “marriage market”
in Shanghai that featured beautiful
images of unmarried women
covered with empowering
messages, prompting parents to
reconsider their perspectives. “The
‘leftover women’ are outstanding,”
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best when they can identify themselves with characters on the screen.” (via The New
York Times)
Expert Panel on Mentoring Women Entrepreneurs to Advise Canadian
Minister of Labour and Status of Women

‘leftover women’ are outstanding,”
one mother cried, “The ‘leftover
men’ need to try harder!” (via
Marketing Magazine)

On September 10th, Dr. K. Kellie Leitch, Canada’s Minister of Labour and Status of
Women announced the new members of her Expert Panel on Championing and
Mentorship for Women Entrepreneurs. The major impetus to convene this panel is
because women are still under-represented as owners of small and medium sized
enterprises in Canada. Currently women own 15.6 percent of Canadian businesses
and employ an estimated 1.5 million people. A 10 percent increase in women-owned
businesses would contribute $198 billion. The mandate of the panel is to advise the
Minister on how to encourage mentorship for women entrepreneurs, the frameworks
needed to expand their businesses into international markets and the financial tools
that will help women entrepreneurs succeed. Of note, it’s worth mentioning that 88
percent of entrepreneurs’ business ventures survive with mentors compared with a 50
percent failure rate without a mentor. (Via Canada Newswire)
Skill Development for Women in Small Scale and Artisanal Mining
On September 15th the United Nation Economic Commission for Africa (UNECA)
organized a workshop in Ghana to showcase evidence-based policy recommendations
to promote women’s employment and empowerment in the mining sector. Amina
Tahiru, Coordinator of Women Small Scale Miners, called for the creation of a forum
focused on skills development. She highlighted the need for women to be exposed to
important factors affecting the industry including safety, understanding price
fluctuations in the market and environmental concerns. UNECA is currently conducting
a five-country study on the prevalence of women’s artisanal and small-scale mining
because additional country level data is needed to make further policy
recommendations on financing in order to make these women-led operations
commercially viable. (Via Vibe Ghana)
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This month’s Tupperware Woman of the Month is Glob al Creative Director Kristina Goings. Kristina
has b een with the company for more than 15 years and her job is to develop and define a visual
voice for the company with a goal of uniting the diverse cultures of Tupperware’s worldwide
community.

Kristina Goings, Glob al Creative
Director at Tupperware Brands

What led you to a pursue career in the arts?

I work in the creative industry, but wouldn’t call it the arts. I actually went to business
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school! My first job was in marketing, but I realized that I was more passionate about
visual communications than marketing strategy so I changed directions and became a
production assistant at a weekly newspaper. From laying out newspapers and creating
infographics, I then went to magazines which required more art direction and photo
shoots, and then from magazines to catalogues. That’s what led me to Tupperware
Brands 15 years ago. My business education makes me a better graphic designer. I
don’t create things just to make them look nice, although that’s important. Everything I
create has a business purpose.
Do you have any advice for women looking to follow a similar career path?
Say to yourself, “Why not me?” If you have an idea for a project that you believe could
make a difference at Tupperware (or anywhere), just go for it. One of the best things
about this company is that often, when you have a good idea and bring it up, someone
says, “Great, go do it!” When I was a graphic designer and someone said that we needed
a common look for the catalogue, I spoke up and said, “I can take care of that.” I wouldn’t
have the career that I have if I hadn’t spoken up. I didn’t quite know how I was going to pull
it off, but I believed in the project and was confident I’d figure it out and find others to help.
Who is your role model?
I’d have to say both my parents. My mother is an independent woman who is never afraid
to speak up. She always said, “You can do anything. Go do whatever you want, just be
honest and be a good citizen.” By watching my father I learned to always remain a student,
to never stop learning no matter my age, stage in my career, or life in general.
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